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BRIDGE TO A CURE FOUNDATION

DREAMS ARE PRICELESS.

THANK YOU FOR YOUR GIFT.

Your generosity helps thousands of children diagnosed with
cancer live happier and healthier. To thank you, Waffles* wants
to share some fun with a young person in your life. He's joined
forces with Bridge To A Cure Foundation to solve his biggest
case yet: to help accelerate the pace and success of cures for

childhood cancer.

*Walffles was first introduced in the young reader mystery book series “The Kiera & Papa
Detective Agency” co-written by Bridge To A Cure Foundation president Robert Martin and his
granddaughter Kiera Ely.

We're Modernizing Childhood Cancer Research,
Dedicated to Healthier, Happier Kids.

Corp ploy process techniques to ov ecks that impede
o profits ~resulting in new, better quality products, developed faster, and at lower costs. Our Action
W BRIDGE Plan, modeled after this approach, can save thousands of children and families from the cruelty

that cancer inflicts.
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Increased retail space from
900/sq ft.to 1800 sq ft. in first year.

Sparklefurry | shining results ® 800 Duncan St. ® Ann Arbor, MI 48103 * 310.283.4586 « www.sparklefurry.com



hpadblfurry

THE BRIDES PROJECT

OUR MISSION

TO PROVIDE BRIDES WITH A SOCIALLY-
CONSCIOUS, BUDGET ANDE D
OPTION FOR PURCHASINGA BRIDAL
GOWN, AND USE THESE PROCEEDS AT
THE CANCER SUPPORT COMMUNITY.
GREATER ANN ARBOR FOR FEhFL
TOUCHED BY CANCER.

Within 2 years

this resource was
bringing in 34%

of the annual
revenue for the
Cancer Support
Community of
Greater Ann Arbor.
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Ann Arbor Symphony Orchestra

Music in the Key of A%

/ 4 / Ann Arbor Symphony Orchestra

8 Arie Lipsky, Music Director and Conductor

SEASON

AT ) A = &

FAMILY, EBUCATION and COMMUNITY PROGRAMS
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ANN ARBOR SYMPHONY ORCHESTRA
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