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Breo Box 
 

Brief​:​ Create seasonal branded catalogs of Breo Box products to pack in with their quarterly 

subscription box. Catalog creation is to enhance the brand’s value and create a unique user 

experience. 

Our Approach​: ​We designed a thoughtfully curated catalog that runs 6”x 6” and offers an insight 

into each product. The design of the catalog  is thoughtfully done to fit within the Breo Box 

without overpowering the products, but rather to compliment the package. 

Results​: ​Brand sentiment for Breo Box increased since the adoption of the catalog 

Category​:​ Catalog Design + Photography. 
 
Example 1. Depicted below is one of our most recent catalog design for Breo Box 
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The Skillman Foundation 
 

Brief​:​ To create a video interview featuring four talented Detroit youths who are making a 

difference in the city. The video will provide a personable insight into each youth and will serve to 

supplement the Annual Report. 

Our Approach​: ​Since The Skillman Foundation teamed up with ​renowned Detroit muralist Sydney 

G. James to create the cover page for their annual report, we decided to utilize the area 

surrounding The Skillman Foundation to film each youth for the interview. This approach was to 

stay true to the city while highlighting each youth. Additionally, one of the youth’s highlighted 

within the interview  is a Detroit-based musician, so we incorporated one of his songs into the 

video. 

Category​:​ Video Production / Interview 

Note​:​ Watch the full video ​here 

 
Example 2. Depicted below are screenshots of scenes from the full Skillman Foundation video. 
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https://www.skillman.org/blog/who-will-lead-detroit/


Café Cortina & Marketplace 
 

Brief​:​ A family-owned Italian restaurant that’s been in existence since 1976, has never 

encountered a scenario quite like the COVID-19 pandemic. Due to dine-in closures, in which the 

restaurant depended on, they needed a pivoting strategy for the restaurant. 

Our Approach​:​ We brought the restaurant online by setting up an ecommerce marketplace for 

their homemade pasta sauces and fresh lasagna, available for curbside pick-up. This ultimately 

helped the restaurant, who already had a loyal customer base, to be able to seamlessly distribute 

their products.  

Category​:​ Web Design + Photography 

Note​: ​Check out the website ​here 

 
Example 3. Depicted below are screenshots of the website and mobile design. 
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https://cafecortina.com/
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