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The Marketing Shop %m

Roots In The Nonprofit World

Vicky Winkler, founder of The Marketing Shop, began her nonprofit journey as the Marketing Director
for a large nonprofit in southeastern Michigan. With hands-on experience in both fundraising and
marketing, she understands the challenges nonprofit leaders face on a day-to-day basis. Over 20
years ago, she channeled that passion into creating The Marketing Shop, bringing with her a deep

commitment to helping nonprofit organizations thrive.

We invite you to look through the following pages to see samples of some of our

work and learn how The Marketing Shop is helping nonprofits make a difference.

What Are Some Of The Key Things That Make The Marketing Shop Different?
* Over 20 years experience in designing marketing materials

» Experience working in the trenches at a nonprofit organization

» Offering different ways to work together - outsourcing, project-based, or event-based

» Graphic design for ANYTHING you need designed!

* Printing services for all types of products and promotional items

 Full direct mail services from postcards to annual reports

Plentiful Resources & The Nonprofit Consortium

The Marketing Shop offers a wealth of resources for nonprofits, including membership in nonprofit
organizations and groups. Vicky also co-facilitates a resource group, the Nonprofit Consortium,
with Angie Schmucker of Schmucker Advising Group. This group is home to professionals who
can who can assist in all areas of running a nonprofit from marketing to human resources to legal
help, ensuring that your nonprofit has the support it needs to succeed. Visit the website at www.

thenonprofitconsortium.com.



Seeing Is
I

The best way to explain what we really
do is to show off work we have done over

the past 21 years. The following list in the

Table of Contents is a sampling of the

most popular types of items we produce
for our nonprofits. The corresponding
pages will give you a glimpse into just
a small sampling of the work we have
created over the years. Everything we do
is custom-designed from scratch by the
hands of a team of the most amazing

and creative graphic designers.

Table o-g Contents

4  Annual Impact Reports

5 Appeal Campaigns

6 Event Branding & Marketing
7  Postcards/Rack Cards/Toolkits
8 Sponsorship Materials

9  Newsletters

10 Flyers/Brochures/Posters

11 Branding/Logos

12 Presentations and Handouts

13 Billboards

N 14 Promotional & Expo Materials

15 Infographics

16 Survey Results & Key Finding Reports



Annual Impact Reports

We design annual reports that turn your achievements into a captivating and inspiring
showcase of success.

(4 Thoughtfully designed layouts that highlight your achievements with clarity and impact.
(Y Eye-catching infographics and images that captivate and enhance your message.
(4 Tailored solutions designed to fit your budget without compromising quality.

(Y A consistent, cohesive theme that reinforces and amplifies your core message.

ANNUAL
REPORT

Maximizing Employment

Opportunities For Individuals
Facing Barriers To

Employment

t The Community
About New Horizons

Jsan has been a welcome addition to the Heartfelt Family. She
ies to work every day with a smile on her face. She takes great
He in being on time, doing quality work and completing all her
ks. Itis just truly an extra bonus that her job coach, Angie, is
m, kind and diligently supports Susan being successful. We are
ly pleased with our partnership with New Horizons and look

fard to expanding and growing the partnership soon!”
fanagement at Heartfelt Impressions Learning Center

[e here at the Hampton Inn have been blessed enough to be
irking with New Horizons. This is an amazing company that helps
ple train and get ready for the work force. Hampton Inn has

n working with them for years and we do not want this
gtionship to end. New Horizons maximizes employment
portunities for individuals with disabilities working right beside
im, with freedom. they have
[these individuals, especially job coach Diane Grabowski. She has
se individuals excited to work, with a spark in their eyes. The

e most recent placements at the hotel Ryan McAlister, Ky'lon
Jmes and Elizabeth Ray have been doing an amazing job. From

New Horizons inning to end, New Horizons has been a pleasure to work with

has amazing company ethics.” - Management at Hampton Inn

*Fiscal Year July 1, 2019 through June 30, 2020

l

lad a great time getting to know Spencer (for Customized
Employment) through our phone conversations and then finally
being able to spend some time together taking photos. Heis a
smart and friendly young man. Working with Spencer was

definitely a highlight in my own photography journey!” -Owner of
Saint James Photography

stated they were given adequate

In d ivi d ua | & information concerning the services

P offered at New Horizons.
Participant
Survey Results stated they were involved in the
What do previous individuals decision making process
say about New Horizons after regarding their program.
exiting the program?

° 9% stated that they would
' 96 g recommend New Horizons
to others.




Appeal Campaigns

Boost your donation drive with compelling appeals designed to inspire giving.

@ A polished, cohesive look that perfectly balances professionalism with approachability.

@ Dynamic visuals with infographics and design elements that vividly bring your story to life.

@ Full-color printing and striking envelopes ensure your appeal grabs attention.

@ Direct mail options and access to local/national mailing lists to reach the right people effectively.

~~ Social Media Posts

-

Mental &
Physical Wellness

Large-scale health
and wellness events

Free online videos offered
on health and wellness

Substance
Misuse Prevention

6 892 Students reached
()

through programming

Senior citizens impacted
550 P
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o~ Direct Mail Print

Recovery Support
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Event Branding & Marketing

@ Establish a unified event identity with a custom logo, fonts, imagery, and color palettes
that set the tone for the event.

@ Social media-ready logo files that ensure your event branding looks cohesive and
consistent across every platform.

@ Bold direct mail invitations and RSVPs that boost attendance.

@ Sleek, fully designed sponsorship packages and forms to impress potential partners
and streamline your internal process.

@ Day-of event materials that enhance the attendee experience, from signage and
programs to awards and plaques--all designed to keep your branding front and center.

AN &%‘:\:‘\\i\\\‘\ R
A -
i |
28T ANNUAL '
v, New Horizons 28"
e, Charity Auction
% O b/\
e 9, . W
‘MAKE A DIFFERENCE- %= “MAKE A DIFFERENCE. ‘
oCoHvoRoIoToYo «CeH*A*R-I-T-Y" /
. CT N *AUCTION- <
AU IO” NEW HORIZONS 2018 |
v@\@@\@/@o
‘NEW HORIZONS 2018 g;ﬂ
G W D) s A Benefit to Help People
A r with Disabilities Succeed!
Q’\"] =
May 4, 2018 Y~ FRIDAY, MAY 4, 2018 - 6:30 PM
; Petruzzello’s Banquet & Conference Center
E/ Troy, MI
4 (please see map on back)
P :‘ j A wonderful evening including dinner, open bar,
1;% E@: silent and live auction, raffles, and entertainment! \
N \\
M.@\% & \
\‘l-\KF\C)A DIFFERENCE- Friday’ May 4’ 2018

9 p.m. Drawing Time

Zip:

«C-H-A-R-1-T-Y-

& A UC T I O " + Raffle Tickets $20 each
Do not need to be present to win
"“NEW HORIZONS 2018-
eI

WIN A DR€EAM NACATION

$1,000 cash plus hotel for 2 nights in Miami, FL.
“ 5 day/4 night cruise for 2 to Mexico, the Bahamas or Western Caribbean

Annual Auction
State:

2 Raffle Ticket

Approximate value $3,000 £3
Event to be held at Petruzzello’s, 6950 Rochester Rd., Troy, MI 48085 ; _ % & .
Proceeds to Benefit New Horizons Rehabilitation Services N g _g E 3
£ » 8§ §
For more information, call (248) 340-0559 *+ www.NewHorizonsRehab.org ; "’ f‘ = L:
I 09427859 09427859
affle License # R45633
{ ¢ Raffle License # R45633

b | 4




Postcards/Rack Cards/Toolkits

© Stunning postcard designs that capture attention and inspire action.

(Y Targeted rack cards and toolkits that focus on specific topics, showcasing
your organization’s initiatives and informing your audience.

HAGA SU PARTE: PREVENGA Did You Know?

EL ABUSO DE

e I e s e
RECETA POR LOS JOVENES

include up to 93 days in jail, up to a $500 fine,
license suspension, six points on your driving record,
and legal fees.

HERRAMIENTAS PARA PADRES, ABUELOS, Y CUIDADORES s Gtnacouy |

to drink and drive.
(2020 Oakland County MIPHY)

¢SABIA QUE?

7.5 out of 10 Oakland County
students report their friends

One Too Many

SENALES DE ADVERTENCIA/FACTORES DE RIESGO

One Drink is Too Many to Drive

HABLAR CON SUS HIJOS

-~
?:[Jtditen Each year thousands of lives / =

them t are lost due to a drinking

LO QUE UD. PUEDE HACER/LA PREVENCION S I~

others at risk of serious N
o ,
injury or death. - _

of fatal car accidents
42 50/ _____ in 2019 were due to
[ ] (o] impaired driving.

The effects of alcohol are

RECURSOS

The Center for Disease r=—=-=-= == N\ the same whether you are

Control (CDC) states that ” Poppy plants I drinking beer, wine, or

enough painkillers were source the liquor. Just one drink can

prescribed in 2010 to ingredients for | impair your judgemfent,

medicate every American prescription slow your reaction time, dull

around the clock for I in | your concentration, and

may even cause visual
impairments.
What to Say, artina the
----1  When to Say It onversatio - ~
1 Research CHILD YEARS (3-6) PRE-TWEEN YEARS (7-9) Thhe plercentagi otih‘lgl?
| addiction Talk about a healthy body, Talk about positive choices, een an oven door o school teens who drin!
relievers n| andgood versusbadchoices.  but start being more specific Of.----- and drive has decreased
1 toah with tobacco and alcohol. ° (o) b han half si
1 dgi?:tioe TWEEN YEARS (10-12) TEEN YEARS (13-18) ¢ sl y more than halt since
a 1 -
addictid Have the drug talk, but Keep the conversation going and ess your desire to see L 1991. (www.cdc.org)
1 c . keepitpositive and connect with the parents of your eir point of vie -
 stimulan informational versus too kid's friends. Teach your kids to
lead t many scare tactics. ask you questions; not the Internet. e teachable

! crackicoc| 0 0
I methamph

\ addictif

D

“Sources are availal

oca d Time is the only way for your body
[ ] o to sober up. Coffee, food, or a @
cold shower has no effect on how
Making it your body metabolizes alcohol.

S a Success ""/

« Sit and listen
« Tell your child you love them
o 5 oame « Share your own life experiences (good or bad)
another activity vou enio « Teach refusal skills on how to resist peer pressure
doing togethe « Have the conversation many times as they grow

FIND A RIDE,
s DON'T DRINK AND DRIVE!
LL

ALLIAN _\:vww.achcm\.org_
OF COALITI fa eeps_prevention




onsorship Materials

¢

Have an important event coming up and need sponsors? A professionally

designed sponsorship packet, brochure, or flyer can make all the difference!

Why Sponsor? Sponsorship Levels

_/\Placer County

Honor Veterans

% $5,000 - y Sponsor*
ment Legacy Spon:
< eterans Mont!

® 24 plaques for veteran employees, families, etc.
 Premier recognition in November event program
« Premier recognition on event signage at November event
* Recognition on website, newsletter, social media

Be Recognized as a Supporter
hip o < $2,500 - Patriot Sponsor*
aran, 4 « 14 plaques for veteran employees, families, efc.
* Major recognition in November event program
* Major recognition on event signage at November event
* Recognition on website, newslefter, social media

¥ $1,000 - Honor Sponsor*

* 6 plaques for veteran employees, families, etc.

« Recognition in November event program

on on event signage at November event
® Recognition on website, newsletter, social media

*Funds will be applied fo all employee vetsrans identified and remaining funds will be sed for local past and present Placar County miltary rsidants

\ Veterans Monument

N

¥ $500 - Valor Sponsor*
+3 plaques for veteran employees, families, efc
+ Recognifion in November event program
« Recognition on event signage at November event
« Recognifion on website, newsleftr, social media

¥ $200 - Hero Sponsor*
« 1 plaque for veteran employees, families, efc.
« Recognifion in November event program
« Recognition on event signage at November event
« Recognition on website, newsletter, social media
% $I150 - Individual and
Additional Plaques*

< Make A Donation

Visit www.PlacerCountyVeteransMonument.org to
make a donation online and show your support.

Yes, | Want to Be A Sponsor! What Happens Next?

1. Submit Payment
* Mail in remit envelope
« Visit www.lincolnveteransmemorial.org
* Call (530) 812-0376

2. Check Your Email For:

onfirmation of receipt
plate for sending fo employees
o Plague submission application for veterans
© Logo submission instructions for sponsorship

* An email fe

__Monument ofg
cansMo
pntyVete

Heather Halls Memorial

Sunday, November 3, 2024 - 1:00 - 4:00pm
Century Bowl * 7345 Highland Rd * Waterford, Ml
Proceeds of this event will be used for a memoriol bench and for a

scholarship fund for Waterford students in honor of Heather.

Presented By

WCC WATERFORD

Da«éé’a%wm $17.000 Sponsorships

3. Receive Plaque Location Details
* You and your employee(s) will be informed of the

exact location of your plaque(s) on the monument

Have A Questio
Visit our website: PlacerCounty Veteran:
Call: | 76

onument.org

Email: Placert mail.com

Reserve | ed
h_\. Seplember 14
s due by Sugust 15

Keservalions -Iu
nsorship Advertis

Spons nr.n’l'.'lck'.igc
Information

Payvment Required

B P Lk
orabis
v

MSimm £5 500 (Erclusive,)

P Nusa = R0

S e S L BN Shhike Sponsens - $500

 Name on signage ot event

+ Your company nome on sign on S lanes.
*+ Tshits for bowiers-your logo ot top on b

* progrom
o9 in porticipant goody bogs

HHambons Sponsons - $2.500

- Prominent exposure on signoge ot event
ncuion of nameogo on event progrom

+ Nameflogo on websit specialtob for eve

Wﬂvmm $7 500

oenbchab.org
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(4 We help nonprofits create professional, engaging quarterly or yearly
newsletters that impress donors and share organization news efficiently.

Oakdale Academy

PATRIOT CHRONICLE

The Impact Of Your Annual Fund Donations

This past year your donations have

made a significant impact for our

students, faculty, programs,
Annual Giving

Operational Areas of Support:
¢ Facilities and Grounds
e Classroom Equipment
e Staff Development

and in our building.

Your giving makes a difference!

We are grateful for each of

Strategic Initiatives: you who have chosen to bless

* Soccer Field )
e Playground Oakdale Academy with your
H . ¢ Security philanthropic support. Simply
Operations ¢ Scholarships stated, your gifts allow us to

. Strategic Initiatives

Future Campus Development create an exceptional learning

environment that goes beyond
tuition support alone. Many of

these opportunities wouldn’t have

2023- 2024 Sponsors

Thank you to each of our sponsors for partnering with us to help our
Walk-a-thon, Family Fun Night, Liberty Society Dinner, and Evening
of Art events this year. We couldn't do it without your generosity.

happened without the generous

support of people like you.

THANK YOU!

Alpha to Omega Properties
Avie & Me by Design Foster Financial

Buscemi Family Dentistry Got Nice Home LLC

City Lifestyle — West Bloomfield Highland House

H &S Propeller

International Industrial Contracting

Erinn Schultz Art & Inspiration

MarkOstach.com
McElmurry Family Farm LLC
Michigan Community CPA
Mt. Zion Church

Munk Orthodontics

Natural Care Institute
Northstar Partners

Communitas Wellness
Crossgrain Carpentry
D’Agostini Law PLLC Corporation
Ddaniel Advertising
DDSMATCH Michigan
Dennis Uniform

Johnny Black’s Public House O'Brien Construction
Kevin’s Marine Services

Lake Orion Chiropractic/Disc Centers
The Lakes Church

The Law Office of Dion Roddy

The Law Office of Francis O. Wey PLLC

Luke Humphrey Running

Oral & Facial Surgeons of Michigan
Progressive Financial Service

Stray Hen Café, Ann Arbor
Subway-Waterford

Uplift Strength Center

Visions of Canada

Detroit Investors Club

Digital Marketing Experts LLC
D L Kusky Services LLC
Emray Architectural Millwork

Your gifts really do make a difference at Oakdale Academy, thank you!

(248) 481-9039 | www.oakdaleacademy.com 7




Flyers/Brochures/Posters

(4 Concise flyers that convey your message and inspire action for events,

fundraising, or

outreach.

J Blend stunning visuals with informative layouts in a professionally
designed brochure to tell your nonprofit’s initiatives and programs.

@ Bold posters that capture attention - ensuring your announcements,
events, or campaigns stand out.

d

Sugerencias de
prevencion para
los padres

El cerebro se sigue desarrollando hasta los 25 afios

de edad. La exposicion al alcohol y otras drogas a

una edad joven puede interumpir desarrolio critico

del cerebro.

Los adolescentes dicen que dependen de los adultos

n su vida més que de cualquier oira persona para

ayudarles a tomar decisiones dificiles y darles

consejos buenos.

« Tenga la conversacion.

* Ponga un buen ejemplo.

+ Tenga un mensaje claro.

* Utilice los momentos didacticos y
normalice la discusién.

* Vigile las fiestas de los adolescentes
eimponga reglas.

tabaco, y drogas..
comportamiento, el humor, y memoria

Senales de advertencia
Manténgase alerta ante las sefiales
mas comunes de 1s0 del alcohol, i i:
* Perdida o desaparicién de
medicamentos y/u objetos de valor
+ Cambios drasticos en la apariencia, el
* Senales fisicas - ojos enrojecidos, nausea,
piel ruborizada, etc.
* Problemas en la escuela, calificaciones, faltar

. ambios en el grupo de amigos
ida de interés en la escuela, el

rokalo, Ia famill, 108 amigos, acﬂvldades. ete.
* Evidencia de parafernalia - pipas, papel de

fumar, botellas, popotes, papel aluminio,

cucharas quemadas, et
« Falta de dinero o exceso de dinero

s raros en la ropa o en la recamara, uso

__delincienso
L~

= N

Whara life

YOUNG ADULT

Third Thursday

THE
DISTRICT

happans better!

O

Las drogas

con receta A
médica “w,

* Mas de 4 en 10 adolescentes que han

abusado una droga con receta médicala
consiguieron del botequin de sus padres.

¢Sabia que?
Alcohol

underage
DRINK]
* El alcohol es la droga més HOT A M 7

cominmente usada y abusada por
los jovenes en los estados unidos.

* Ud. es legalmente responsable s le da alcohol a un
menor de edad y & o ella, en turno, termina
lastimando a alguien, a si mismo, o hace dafio a
propiedad.

* Un tercio de los adolescentes indican que s
més facil conseguir las drogas con receta
médica que las drogas licitas.

* Uno de cada cinco jévenes reporta haber
abusado de las drogas con receta médica
antes de los 14 afios.

« Proveer aloohol a un menor de edad es un delito que
se puede castigar por una multa hasta $1,000 y hasta
90 dias en la carcel.

« Es cuatro veces més probable que las personas que
usan el alcohol por la primera vez antes de los 15
arios se vuelvan adictos al alcohol en algin momento

« Las drogas con receta médica mas
cominmente abusado por los adolescentes
son los analgésicos (i.e. OxyContin® y
Vicodin®), los estimulantes (ie. Ritalin® y
Adderall *}, y los sedantes y tranquilizantes
(ie.Valium® y Xanax ®).

en sus vidas que los que toman su primera bebida a
los 20 aios 0 después.

Marihuana %‘K)

« Las investigaciones sugieren o
que 30% de los que usan la marihuana pueden
desarrolar algn tipo de uso problematico. Es 4 a 7
veces mas probables que las personas que empiezan
ausar la marihuana antes de los 18 afios
desarrollen uso problemético que los adultos.

« Al principio de los afios 90, el contenido promedio
de THC en la marihuana era aproximadamente 3.7%
Hoy en dia, algunas variedades de la marihuana
tienen un contenido de THC més alto que 25%.

« Casi 70% de los estudiantes en el itimo afios
de la preparatoria no ven el uso regular de la
marihuana como algo peligroso, mientras
22.9% de esosestudiantes reportan haber \
usada la marihuana dentro de los Giimos 30 dias.

* Los estudiantes que fuman la marihuana tienden a
sacar calificaciones mas bajas y es mas probable
que abandonen la preparatoria.

WE ARE STRONGER TOGETHER
WEARE WISER TOGETHER
WEARE BACK TOGETHER

e,

‘,__'~

WE ARE HERE FOR YOU:

U Caunsaling Canter: (288} 370-3465
Grakam Health Carsar: (248) 370-2341
Diaan of Stwderts Gico; (248 3703352
Forarmergercios om campus: (2083 370-3331
Fee amergenaion off campus $11

A, rewch out 10 truvied OU fecuty,

ataf, sosidom clrecton, of residess mumant.

NELAP s




Branding/Logos

(¥) We can create custom branding, logos, and style guides that keep your
organization’s messaging and visuals consistent across all platforms.

STYLE GUIDE A &AM

For more information or questions, contact The Marketing Shop at (248) 330-8787 or email info@themarketingshoponline.com.

100% Black

C=85 M=52Y=24 K=4 C=0 M=0 Y=0 K=100
R=46 G=110 B=150 R=35 G=31 B=32

Fonts: Avenir LT STD 95 Black, Avenir LT STD 45 Book, Avenir LT STD Light

SCREEN PRINT ONLY
Spread for screen printing
(stroke added to triangle

Primary Logo Primary Horizontal and “Alliance” - rest same)
Stacked
A A OF COALITIONS A
A A for Healthy Communities é:LCLC!ﬁmgNES

ALLIANCE O iSioy Commaanes

OF COALITIONS

for Healthy Communities
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Ls OF COALITIONS
for Healthy C ti

mmmmmmmmm

SCREEN PRINT ONLY

One Color Imprint One Color Imprint Horizontal White imprint on dark color

Stacked

ALLIANCE
ALLIANCE - A\ SLHIANGE

fOl:"l(:OAL|T|ON
for Healthy Communities for Healthy Communities

ealthy Communities

ALLIANCE

s OF COALITIONS
for Healthy ities

Communities

One Color Imprint on dark Three Color Imprint on dark

A AN | [\ [4 Aruance

OAFLLIANCE for Healthy Communities ALLIANCE

HCO’AVL\TIONS OF COALITIONS
for Healthy Communities




Presentations & Handouts

(4 We help organizations nationwide bring their presentations to life with cohesive,
branded materials such as presentation slide decks, direct mail postcards, and
training materials such as handouts, sales flyers, and assessments.

Direct-Mail Postcards

Flyers/Handouts

The Alliance Presents

The Positive Exists:
Growing Health and Safety in Your Community

An introduction to The Science of the Positive, Positive Community
Norms (PCN), and Positive Childhood Experiences (PCE)

A Program of the Montana Institute

SAVE THE DATE!
Thursday, April 18

9am - 4pm
5505 Corporate Drive = Troy, Michigan
i Conference Room

A BHHANGE

POSTTIVE -~ -
NORM -

Presentation Slide Decks

ALLIANCE

OF COALITION
for Healthy Communi ties

A

www.montanainstitute.com  © 2019 Jeff Linkenbach & The Montana Institute

Working with Youth to Create a Campaign to Promote Healthy and Safe Choices!

\Positive Community Norms Training
N\

S~

- Designed for students
in 8" grade and older

About The
Training
Program

= In-school or after school setting

. \ .

. 0SHIVE. . .

.0 NORM . « Six, 45-minute lessons

L Vo o o

= Program schedule can be
tailored to accommodate
individual community needs

Program Curriculum

At the end of this training, students will be familiar with the Positive Community Norms
Framework for Prevention and how to focus on the positive that already exists in their
communities to create effective prevention campaigns.

Lesson 1: Introduction to Lesson 4: Pilot Testing

Positive Community Norms
Lesson 5: Poster Implementation
Lesson 2: Using Data in

Campaign Messaging = Lesson 6: Evaluation Feedback and Celebration

Lesson 3: Creating a Poster @

\
‘
i

The Alliance = (248) 223z7th-“Info@nohcmtaorg « www.alliancemi.org

/A ALLIANCE & :\ﬁ;’_ Oakland Community  Fedora,State, andlor County funding hos boen provided
i MONTANA INSTITUTE ) (s
s i T 2

CREATE A CAMPAIGN

To Reduce Underage Subctance Uee In Qakland County!

o
/Posmv&' .
O




Billboard Design

& We help create striking billboards for events, public service announcements,
fundraising campaigns, and commmunity outreach initiatives.

' fon't Brive Buzzed o WLGEAACUEY A

GET ARIDE. A " _ Don’t Let Minors Drink
NOT ADUIL. | AtangE WWW.ACHCMI.ORG

l Lo i o e Child
: ) 4 alk to Your Chi
‘1 % a E About the Dangers

of Vaping.
IT IS MORE THAN JUST AIR  For more informatio A

www.achcmi.org ALLIANCE

Don’t be a party to
'I‘EENAGB DRINKING.

www. achcml org

.. WELCOME BACK! REMEMBER:

Vo' SOAR HIGHER WITH. MARLIUANA IS LLEGAL

HEALTHY CHOICES! ) 9/ UNDER AGE 21 A
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Oakland County Has
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(hANCE Providing Youth
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achcmi.org AHaNGE

Substance Misuse Education

Reach out: alliancemi.org




Promotional & Expo Materials

(% We help nonprofits put their best foot forward at expos and events with
impactful promotional materials—such as apparel, signs, retractable
banners, and tents—all while staying in their budget.

f

"mled_ln's - Lapeer's Hometown Brewpub” @ -

New Horlzons Presents the
32 Annual Charity Auction

Loval Yaws
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Pet Loss Hurts.
Let Us Help.

Cremation ¢ Urns » Burials
Keepsakes ¢ Memorials
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LOYALPAWSCREMATION.COM

W
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Infographics

() Sometimes conveying information can be difficult with words alone. Infographics can
make information easier to communicate in an eye-catching way.

The Center for Disease
Control (CDC) states that
enough painkillers were
prescribed in 2010 to
medicate every American
around the clock for
one month.

Poppy plants I
source the
ingredients for |
prescription I
|
l

drugs/pain
relievers and
heroin.

‘ . Early addiction
» 1.in 10 youth in can often lead

’

| Research shows |

; addiction to pain
relievers may lead

I toa heroin

I addiction, and

|

1

|

Ottawa County have

used a prescription young adults
augWithout to turn to harder
a doctor's permission.

drugs such as
heroin.

addiction to

stimulants may
lead to a

|

I

|

|

crack/cocaine or !
L EYITITTITY

\  addiction.*
Mo miaB L NS

T

*Sources are available on talksooner.org 1

~ S EDUCATOR
SHOULD KNOW ABOUT

MARIJUANA

Houw its Affecting Your Students

HOW We Measure Up 2020 STATISTICS

Overall Individual Who We Served
Satisfaction 98%

@ Coonitive/
TOTAL Developmental 45% .
The individuals served in our many 2 72 5 NuMBER OF L T i
programs continue to be extremely ] SERVED Learning Disability 18% :
satisfied with the services they ' : Rega,_rdles_s of how you feel about
receive. This demonstrates exceptional § Autism Spectrum  16% H marijuana, it is still for youth.
individual satisfaction levels, with the H
overall satisfaction level of 98%. w g’f;f g{r‘ anfd 4% 72% more likely to be unemployed as an adult.
carin: .
Chronic adolescent users — .
~ Mental Impairment ) are: 178% less
N L 0% P | 2 ) likely to earn
N their college
VE \ON % § Physical/Medical 4% 0% more likely to become the
o— gree than
8/" AT \SFAcT gieny ° welfre dependent by 2g¢ 35 Wil earn on average non-users.
9 § Binavisia % less than non-users as an adult.
& . TTe NGO L aNCER. Use of marijuana during adolescence...
N Ereinnjury s ITS NO_LONGER SX © Quadrupes therskof developing peychosis
lucnations schizophien orseta

Today's marijuana

has 217% more of @ Doubles the risk of developmg depvessmn or bipolar
the psychoactive disorder. o1 cta)

ingredient THC -
than it did in 1995.

o]t OUR STUDENTS. ‘E

9 AT, =y

Looking for a hidden joint?

You may not find it that easy.

Youth can hide marijuana
in e-cigarettes, or

smoke pipes

acting as Hi-Liters

Increase risk of conduct problems

L
c= and delinquent behavior
or markers. 83 Decrease short term memory,
Mariuana rowcomesin Concentrated marijuana = resulting in poorer test scores
uliple more concersrated - £piS,Ols, AND WAXES Ia Decrease reaction time
s & - ‘°§"'ﬁ" waxes, dabs, ~—> are 50-90% THC. =D Decrease athletic performance
! - . ; and ol w ! anse
Employment Student Youth Transition Services & UL UL W
0 2 e average age
465 individuals with disabilities found gainful employment M Within Oakland and Macomb County School 389 F AS I (Dpas g’r{,.";:_'i-"g;sn‘g 7 J /|| Wiegan county.
as aresult of their hard work and the support of our 465 Districts, this program reaches hundreds of ﬂ the last 30 dj AT in " youthstartusing
Employment Specialists, which resulted in an average EMPLOYED students with special needs each year. STUDENTS © last 30 days. v bt MU0, 057
PARTICIPATED

become addicted. wos

starting wage of $10.45 per hour and higher. INDIVIDUALS
L‘ ' ' ‘Y_’ 1in 6 teens who use marijuana




Survey Result & Findings Reports

(¥ Sometimes conveying information can be difficult with words alone. Infographics

can make information easier to communicate in an eye-catching way.

ALLIANCE

OF COALITIONS

for Healthy Communities

VAPE

who said that it would be easy for

28.5%

Nicotine

who reported that they are
often/always in the presense of
others who vape marijuana or
nicotine :-----eeeseeenineeeeeienny

9. ;9 %
Marijuana 1 4 .3 %

Nicotine

Findings fro
surveys are p

To download a toolkit for parents,
grandparents and caregivers
containing information on
understanding youth vaping, go to:
https://achcmi.org/achc-resources/
whats-in-your-vape/

KEY FINDINGS

Overall 7th, 9th & 11th grade students

them to get nicotine or THC to vape

Overall 7th, 9th & 11th grade students

Overall 7th, 9th & 11th
grade students who
responded that their
parents or friends felt it is
wrong or very wrong to
use e-cigarettes or
vaping products

Overall 7th, 9th & 11th

grade students who 76.8%
believe people are at a
moderate or great risk
of harming themselves
(physically or in other ways)
if they vape an e-liquid with

nicotine or THC (marijuana) regularly

Nicotine

Overall 7th, 9th & 11th grade students who are
moderately or very confident in their ability to
resist vaping...

3 88.9. 89.5..

- Nicotine Marijuana -----

( Overall 7th, 9th & 11th grade students who have used

either an electronic vapor product or vaped an
e-liquid with THC (marijuana) in it in the past 30 days

Electronic
Voo roduct =

E-Liquid Containing __
THC (Marijuana) — 3.1%"@- 146)
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Marketing
Solutions

Want To Learn More?

Schedule a free Zoom call with Vicky to talk
marketing, brainstorm any marketing ideas,
or simply get feedback on an existing piece.

Free Tools

Please visit our ‘Free Tools’ page on our
website for resources we have developed
for nonprofit organizations.

(248) 330-8787 * info@tms.marketing °

www.tms.marketing



